
Solo Atlantic Row

This proposal is a brief synopsis of the expedition and the marketing and sponsorship possibilities available to you. For up to date information, please look at the expedition website:

WWW.SOLOATLANTIC.CO.UK
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The Challenge

To row 3400 miles across the Atlantic alone and unaided from La Gomera in the Canary Islands to Antigua, following a route similar to that taken by Christopher Columbus. Departure is scheduled for January 2008.

The Boat

A boat specially designed for the crossing with a fibreglass hull and cabins of fibreglass and marine ply. It is 23 feet long and just over 6 feet wide with storage at the front and an enclosed cabin at the rear. It weighs approximately 750kgs laden. It has successfully crossed the Atlantic on two previous occasions. Re-painted an eye catching yellow, she is extremely photogenic. No name has been chosen yet for the boat and I would be delighted to name her after a sponsor.

The Rower

I have wanted to undertake this expedition since I was 10 years old and was given a copy of the autobiography of the first person to row across the Atlantic. It is more or less the ultimate adventure and would become one of the defining moments in my life.

I rowed throughout my time at Oxford University and was captain of my College boat club. This will be my second long distance journey, having camped and cycled 2,500 miles from the north coast of France to Gibraltar, crossing France from Biarritz to Perpignan and traversing the width of the Pyrenees.
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Photo of myself on a training weekend in Windermere September 2006 before the boat was re-painted

The Ocean Rowing Society

The Ocean Rowing Society has collected a vast amount of information regarding long distance rows across oceans. I have visited the ORS in Camden, London and they have offered me every assistance with the expedition. Their website is excellent and would provide a potential sponsor with an insight into the nature of the expedition  - www.oceanrowing.com.

Charity

The row will raise a significant amount of money for charity. I would be delighted for any sponsor to have a say in the charities that the row will benefit. I have already named Christie's Cancer Hospital, Manchester as one charity but I would like to name a second charity to be chosen by a major sponsor. 

Sponsorship Opportunity – capitalising on the spirit of adventure

Major sponsors of previous crossings have included Cellnet, Carphone Warehouse, Norwich Union, Virgin, Aon, Tesco, Standard Chartered Bank, EDF Energy, Chubb Insurance, GB Airways and the MOD.

The challenge is ambitious and daring. It embodies a spirit of endeavour and professionalism, efficiency and innovation and hopes to demonstrate that consistent effort can produce an amazing result. The project will give a firm's marketing team a powerful, positive and genuine image to sell before, during and after the expedition. The boat itself is extremely photogenic and sponsors logos will be made as prominent as possible.

It also provides a sponsor with an opportunity to demonstrate to customers that their equipment has survived a transatlantic journey. Hewlett Packard, for example, attached their memory cards to the deck of one boat and downloaded the data successfully at the far side

In addition to providing sponsors with an image to market, the project will generate significant publicity in its own right, especially for any sponsor coming on board at this early stage. As departure is scheduled for January 2008, there is a massive opportunity for the expedition to get the sponsor's message into the marketplace. The race across the Atlantic in 2003 produced 514 articles in regional and national newspapers, covering a readership of 76 million and an advertising equivalent of £1million with an IPR value for PR coverage of £2.9 million.

Please get in touch with me for details of the up to date publicity events.

I would be delighted to explore any sponsorship package that a firm may suggest and would naturally co-operate in any marketing or advertising that the firm sought to generate from the expedition. This could include:

· Name the boat after the firm

· Paint the boat in the firm's colours/logo etc

· Articles in regional newspapers and the legal press

· Endorsement at any radio or television interviews

· Branding on expedition clothing

· Professional internet site with link to the firm's site (currently under construction)

· Firm's logo on all press releases
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Use of boat for any display purposes if required

· If required, talks and presentations covering the experiences of the challenge

· Expedition photography for use in internal or external marketing

Sponsorship so far

Sponsors so far include Addleshaw Goddard, B-Serv (Brixton Plc) Mailspeed Marine, Morisons Solicitors, Harrison Howard, Torq, Norwest Marine and Positively Legal.

Please see www.soloatlantic.co.uk for a full list of current sponsors.

The Cost

The expedition will cost approximately £50,000. I have invested £25,000 of my own money to purchase the boat and further £5,000 to keep the project running. I would very much like to be able to recover some of that if at all possible. The boat needs approximately £5,000 of further work and £7,000 of further equipment. Shipment costs £6,000 and communications will cost approximately £3,000. 

Any form of sponsorship would be greatly appreciated or any simple donation solely for the benefit of the charities the project will support. Sponsorship could take the form of either a financial donation or the offer of free or cost price equipment for the project. 

Contact

Anthony Taylor

Tel: 0161 934 6043

E-mail anthony.taylor@addleshawgoddard.com

Web: WWW.SOLOATLANTIC.COM
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